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Achieving New Year’s  
  health goals with Walmart

Sales increase 
during January 

Vitamins & 
supplements

Double-digit
YoY increase

Double-digit
YoY increase

Triple-digit
YoY increase

Single-digit
YoY increase

Unique visitors
Double-digit 
YoY increase for health  
and vitamins & supplements

Health sales and traffic  
are strong to start the year

Walmart.com Walmart stores

Urbanicity

Walmart health 
customers:

18–25 26–37 38–51 52+

4% 8%

19% 21% 25%

52%

28%

42%

Rural UrbanSemi-urban

16% 20%

36% 40%
47%

41%

$100K+<50K $50K–$99K

35%

27%

39% 41%

34%
32%

Double-digit growth 
of online health customers 
during January and February*

Purchased per week  
on Walmart.com during  

the New Year season

1B
Health  

products

229K
Vitamins & 

supplements

123K
Pain 

relievers

59K
Weight 

management 
products

Source: Walmart first-party data; July 2020. Reflecting Dec. 26, 2019 – Feb. 28, 2020 data. Health includes Allergy, Sinus 
& Asthma, Cold & Cough, Ear Care, Eye Care, First Aid, Foot Care, Lip Care, Pain Relievers, Sleep & Snoring, Nutritional 
Supplements and Smoking Cessation. *Metrics in January and February compared to the whole year of 2019.

Source: Walmart first-party data; July 2020. Reflecting Dec. 26, 2019 – Feb. 28, 2020 data. 

Walmart.com

Walmart stores

Source: Walmart first-party data; July 2020. 
Reflecting Dec. 26, 2019 – Feb. 28, 2020 data. 

Age

18–25 26–37 38–51 52+

4% 8%

19% 21% 25%

52%

28%

42%

Rural UrbanSemi-urban

16% 20%

36% 40%
47%

41%

$100K+<50K $50K–$99K

35%

27%

39% 41%

34%
32%
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What else did vitamins & supplements  
customers purchase?

Reach health customers during peak buying times
January 5 – February 16

Pain relievers

Weight management

Active nutrition

12/22Season week

Overall health

Pain relievers

Vitamins & supplements

Active nutrition

Weight management

Diabetes

Smoking cessation

Messaging 
strategy

Inspiration,
interception

& loyalty

Awareness
& discovery

Peak sales
weeks

12/29 1/5 1/12 1/19 1/26 2/2 2/9

Lowest % of sales Highest % of sales

2/16 2/23

December January February

Walmart stores

Salty snacks Bread Milk

Walmart.com

Over the 
counter

Oral care Digestive 
health

Top search keywords for  
health customers:

Source: Walmart first-party data; July 2020. Reflecting Dec. 26, 2019 – Feb. 28, 2020 data. 

Source: Walmart first-party data; July 2020. Reflecting Dec. 26, 2019 – Feb. 28, 2020 data. 
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